
 

 
 October 2007 

CASE STU

Te
Pay Per

 

The Client  
WordSmart is the nation’s leader in educational software focused on in
improving reading comprehension.  WordSmart software combines aud
to create five unique multi-sensory modes that integrate multiple pathw
rates and retention for a wide range of ages and abilities.  
 
WordSmart wanted to meet the needs of customers with an expanding
channels and offer real time options. Mobile communications did that 
personalization and interactive flexibility to WordSmart’s communicatio
currently the only U.S. provider offering a ‘word of the day’ text service 

                                 

The Client’s Need 
 
WordSmart wanted a mobile option to connect with potential clients an
demographic interested in improving vocabulary skills, comprehension
WordSmart determined that many potential customers in this demogra
mobile communication and are frequent text users.  WordSmart allows
learning and flex their mental muscles in formats based on customer p
needs.  Mobile marketing was not just a campaign for WordSmart; but 
satisfying client needs and bringing a new intimacy and excitement to l
 

How MESSAGEbuzz Helped 
 
WordSmart tapped MESSAGEbuzz.com for a text call-to-action in ‘pay p
These search engine ads included WordSmart’s offer of  
a free “Word of the Day” text service.   
 
Not only did sign-ups increase significantly; the MESSAGEbuzz sign-up 
phone numbers.  WordSmart would normally have to pay administratio
cents per number just to validate sign-ups generated through e-mail or
text call to action in the PPC ads eliminated this administrative step an
had to supply a valid mobile number to receive the service benefits. 
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CASE STUDY       WordSmart: Text Option Improves Pay Per Click Ad Response 

 

 
MESSAGEbuzz allowed WordSmart to expose customers to new free games, which also serves as 
a lead generation device.  WordSmart utilized their current subscriber base to send out text blasts 
and realized a 5% to 10% immediate response rate; a dramatic improvement over email.  “The 
subscriber base we have built with MESSAGEbuzz is a gold mine for future initiatives and provides 
an additional return on our initial pay per click investment,” explained WordSmart’s Kirk MacKay. 
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The Results 
 

 WordSmart saw a dramatic increase in the number of responses to “pay per click” ads when 
a text option was included  

 
 The text option in “pay per click” ads eliminated the expense and labor of WordSmart 

verifying phone numbers collected 
 

 After signing up for the text service through “pay per click” ads, many clients contacted 
WordSmart to ask to pay for the service to their mobile device rather than risk losing the 
service when the trial membership ended 

 
 Increased response rates with text and SMS campaigns over WordSmart email initiatives 

 
 The database of verified customer contacts provides an additional return on initial pay per 

click investment and a basis for future campaigns 
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About MESSAGEbuzz.com 
  
MESSAGEbuzz.com is providing its clients with mobile solutions that provide a competitive 
advantage and increase sales with out-of-the-box tools that are easy to incorporate into your 
business.   
 
For more information on how we can increase the effectiveness of your PPC efforts, please 
contact us on (888) 900-2899 or by email at info@messagebuzz.com.  
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